
Facebook
Page likes increasing

Substantial statewide presence
• 2nd largest study abroad FB 
page by likes in MI

Twitter
Higher post reach

• ~54.2k people
• ~0.85% post engagement

Instagram
Up to 400 followers
Engagement steadily increasing

• ~35-40 engagements/post
• Up ~5 engagements/post from last year

Instagram Stories
Snapchat-like platform

Good for Hikone intern to use?

Th
ing

s to
 improve

Snapchat
Utilized, but only in U.S.

Student takeovers?
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• Currently at 2,737 likes
• Up ~4.2% over last year

JCMU Expanded Outreach 
Intitiatives Update - 2019



Newsletter
Monthly results:

Changes likely necessary
• Numbers stagnant
• Boring for younger audiences?

Conventions

Blogsite
Consistent blog production

Successful blogs changing?
• Career, Shiga life blogs most viewed
• Change from last year (Japanese 
language blogs were most popular)

• ~70 blogs written over past year
• Most written by alumni advisers
• Topics range from career-oriented 
to JCMU mascot (Hiraku) adventures

Conventions 
attended:

Shuto Con (Lansing)
Anime Central (Rosemont, IL)
Colossalcon (Sandusky, OH)
JAFAX (Grand Rapids)
Capital City Comic Con (East Lansing)
Youmacon (Detroit)
Washi Con (Ypsilanti)
Con Ja Nai (Ann Arbor)
UMD convention (Dearborn)

Results:
918 new student  
sign-ups to date

8 students from  
convention to  
JCMU in 2019:

Spring: 2 
H

igh school: 2 
Sum

m
er: 3 

Fall: 1

• Open rate: ~17.5%
• Click rate: ~2.7%


